The information we provide may contain errors or may not reflect the most current data. Please

double-check, especially for the French translation. Feel free to contact us if you spot any

inaccuracies. We are releasing this information with your permission and hope it supports your

activities.

We encourage readers—especially children and families—to help us improve our content by sharing

feedback and suggestions. Those who provide valuable input will receive exclusive discounts on all

our products and exhibition entries.

For feedback, contact us at: junelafayette1 668@gmail.com
X4.002: Matrix Kids Cards Publishing House - Inspiring Case Studies

Type of Transformation into
Case Study Project Characters & Story Published Work Sales Path
C;?:Z(;Srlsi;gazu(f Using the “Create Your Sales Path: Clara’s cards were
yea IVEy Own Card Deck” kit, Clara|lprinted and added to the online
curious. Story: Clara . A
and her mom organized her |store on the Matrix Kids Cards
explored her . . . . .
neighborhood sketches into a vibrant website, available for families
Clara’s . ’ deck. The kit provided worldwide. They were also
Card Deck - sketching and . , s
Garden o . templates, coloring tools, featured at the museum’s gift
Botany & describing different . ..
Adventure . and stickers to make each  ||shop, where visitors could
Exploration flowers she found. . .
Cards She imagined each card unique. The result was |[purchase the set after attending a
Aower hiving ‘s o “Garden Adventure,” a “Garden Adventure”
. shareable card set with workshop. Clara even hosted a
personality, from the . . .
"Sassy Tulip" to the colorful illustrations and fun |[pop-up booth at a local fair to
"Shy Daisy." flower facts. promote her cards.
Characters:
HUNTER (7 years
old), curious,
reflective, and always
full of big questions.
Story: HUNTER's . Sales Path: HUNTER’s cards
card wasn'’t just a The “Thought Experiment .
. . ' i . were introduced as part of the
simple collection. It ||Card” was designed using a ||, .. S
< 1 . Imagination Series” at the
was a thought specialized kit that allowed Montoellier Card Museum
experiment, asking ||[HUNTER to transform his They \l/\,/ere sold as stan d-alo;‘le
HUNTER’s |Stand-Alone S“esn‘“?s like big questions into beaytlful, cards in the gift shop and
What if trees stand-alone cards with ) . . s
Thought Card - ” . included in special edition
H e could talk?” or engaging prompts. Each card .
Experiment |Imagination & || . . . . packs during school events,
4 What if shadows (had a simple illustration
Cards Inquiry where teachers used them to

could move on
their own?” The
leaves HUNTER
collected served as
visual inspiration, but
the real magic was in
the imaginative
questions that got
kids thinking,
creating, and
dreaming.

and a thought-provoking
question, turning it into a
mini-experiment kids could
explore at home or in the
classroom.

spark creativity and discussion.
They were also made available
online, allowing families to collect
the series and use them for home
experiments.




Type of Transformation into
Case Study Project Characters & Story Published Work Sales Path
Characters: Ethan Sales Path: Ethan’s book was
. ith the “Storyboo sold both online and in loca
(9 years old).and his With the “Storybook ld both onli d in local
cuzous dog. Max Creation Kit,” Ethan turned|/bookstores partnered with
Storv: E th%n lové d his experiments into “The ||Matrix Kids Cards. Schools used
Ethan’s Storvbook - ex ez'i'mentin with Rainbow Quest,” a colorful||it as part of a science
Rainbow Scieice & i Et and wat egr to book combining scientific curriculum, and the book was
Storvbook | |Colors cfeate rainbows. and explanations with playful even made available as a
y he wanted to sh.’are illustrations. The kit helped |[downloadable e-book for easy
this colorful him design, write, and access. Ethan also presented his
decorate, making it easy for ||book during a museum event,
adventure through a ||, . . =2
stor his story to shine. where families could purchase
¥ signed copies.
Cha?acters: }\‘/Iaxme s parents used the Sales Path: The “Ocean
Maxime (8 years Create Your Own Card P
. v 7.0 . Guardian” cards were featured
old), passionate Deck” kit to turn his P
. . . on the Matrix Kids Cards
about the ocean. drawings into a polished . .
. . online store and in eco-
., Story: Maxime deck. The kit included . .
Maxime’s Card Deck - « . friendly stores. Maxime also
. created “Ocean templates and guides to help . .
Peaceful Environmental . . . hosted an interactive
Guardian” cards to ||organize the cards into
Ocean Cards ||Awareness workshop at the museum, where

teach kids how to
protect marine life,
with drawings of sea
creatures and tips on
reducing pollution.

themes, like “Sea
Cleaners” and “Ocean
Protectors.” The final cards
were distributed at a “Save
the Ocean” event.

children could play games with
the cards and learn about marine
life, with proceeds going to local
conservation efforts.




How to Publish with Matrix Kids Cards - A Simple Step-by-Step Process

Publication . Forms of Reception Sales Path & N
Step Details Publication Method Strategy Publishing Plan
Children and families .
. . . Community
submit their project
. Events &
ideas through the Online
Matrix Kids Cards - .
. . Families receive a ||Showcase:
website or in . .. .
Online submission Submissions can ||Plan: Accept open
person at the . . . . . L
. Submission |confirmation via |be displayed at ||submissions year-round,
Montpellier Card . .
Form or email or letter, seasonal with seasonal themes
Step 1: Idea ||Museum. . . . . «
. . L Physical including a review |levents or (e.g., “Summer
Submission (|Submissions are . . . . oo . . v CCYATS
Submission |[period (typically 2- ||highlighted in Explorations,” “Winter
accepted all year « . ” .
. . Box at the 4 weeks) for the “Upcoming ((Wonders”) encouraging
round with specific ' . .
. museum feedback and next |Creators diverse projects.
seasonal deadlines .
steps. section on the
(e.g., March 31 for . .
. <y website, creating
Spring Editions, anticipation and
Sept 30 for Fall - imem
Editions). £38 '
Direct Sales
After the idea is through
o Museum &
approved, families .
o Online Store:
select a kit suited to Each kit is
their project. Kits Kits can be picked Plan: Introduce themed
. promoted . - o
come with up at the museum kits during exhibitions
: Storybook . . through . 2
everything needed, . or delivered via with special “starter
Step 2: Kits, o museum v e s
from templates and the Matrix Kids ey eype pack” pricing to
Choose a . Adventure . exhibitions and .
. s coloring tools to . Cards online store, . encourage new projects.
Publishing Card Kits, X . featured in . ;
. step-by-step with tracking . Seasonal kits might
Kit R . Illustrated . . online . €t
guides. The kit . . information . include “Spring Garden
Guide Kits . collections e o
purchase must be provided for . Kits” or “Autumn
s . tailored to the cr
confirmed within 30 convenience. Adventure Kits.
themes, such as
days to ensure the «
roject stays on Adventure
pro) Y Packs” or
track. @
Science
Explorer Kits.”
Children design their Families submit Exhibit Plan: Host bi-monthly
projects using the Physical their completed Previews & workshops that guide
kits and guides. Projects work through the |Museum children through design,
Step 3: They are encouraged||(Printed online platform |[Workshops: writing, and
P o to take their time |Cards, Books, |jor drop off physical |[Projects can be |presentation skills.
Design & . . . : .
Create but should aim to Posters) or projects at the previewed ‘Workshop registration
complete their work |Digital museum. They during creative |jopens 1 month prior
within 3-6 months. |[Editions (E- |receive feedback |workshops, and fills up quickly, so
Regular check-ins  |books, PDFs) |within 2 weeks to |building early sign-up is

via virtual

make any final

excitement and

encouraged.




Publication . Forms of Reception Sales Path & A
Step Details Publication Method Strategy Publishing Plan
workshops help tweaks before a sense of
keep them on track. production. community.
Workshop
feedback helps
refine final
designs.
Online Store &
Matrix Kids Cards Partner Stores:
manages the Published works
production and are sold through . €r st
printing process. Families receive the Matrix Kids EEEOI:,I}I :(ige::il;l:it:d
Each project is Printed Cards, |[proof copies to |[Cards online eak times (e.g., Holi dga
Step 4: typically ready for  ||Storybooks, |review before full |platform, I]:‘, ditions) W}'l‘cé'r’e select y
Publishing & |release within 6-8 |Posters, production, museum gift rotects ir;clu de special
Production |weeks after final Digital E- ensuring shop, and proJ p
. . i . features such as signed
approval. Digital Books satisfaction with partner cards or gold-foil
versions are the final design. locations like accents g
prepared bookstores, )
simultaneously for a educational
smooth launch. centers, and eco-
friendly shops.
Published projects Educational
are marketed Partnerships &
through community Projects are Collaborations: Plan: Develo a
events, museum available directly ||Schools, « Cre'ative p
exhibitions, and online and at libraries, and ’
Step 5: Sales, . . . Ambassadors
. special collection museum events. |(leducational
Community - . e program where young
launches. Projects |[Physical & Families can opt to |[centers can .
Engagement .. . . creators present their
are showcased for 1-||Digital Sales |[receive profits as |[feature projects .
& . work at community
. 2 months at the store credit for as part of
Exhibitions . . . centers, schools, and
Montpellier Card future projects or ||learning R R
y . el libraries, inspiring peers
Museum, where as a charitable activities, and fostering creativit
visitors can learn donation. workshops, J ¥
about the creative and community
process. programs.
Impact:

Matrix Kids Cards provides a clear, structured, and time-bound publishing process that
ensures every child’s creativity can be transformed into beautiful, shareable products.

With customized kits, accessible tools, and a focus on community engagement,

children’s projects gain a platform to be seen, celebrated, and shared widely. The transparent

approach allows families to see each step of the journey, making creativity a joyful, open

process.




